Role of customer in product innovation
Student ID (digits)

Unit code

Department, Institution

Course

Professor

Date













Customers stand at the Centre of any product refining and tailoring. Erwin Danneels in his journal identifies key areas that customers' insights should be considered in the process of improving and making a product better. He explains the concept of customer role in innovation using three ideas. The first idea is Technological competence. Danneel notes that for any firm wishing to modify or make a new version of a product they must first of all do a technological feasibility study on the type of technology to use and how it will impact customer satisfaction. To do this Danneels observes that a firm is bound to have a well-structured technological competence. The process of technological competence according to Danneels is divided into two parts. The first part is understanding what he refers to as de-linking which is the essence of viewing technology in its right measure as a substantial parameter in meeting customers' needs. The second part is re-linking; which involves applying the right technology to meet customer needs. It’s good to note that the customer's specifications are what drives a firm to look for a technology that fits them well.
           Danneels also observes that customer competence is also at the Centre of product innovation. He notes the firm must have credible data on the size of the market they are intending to serve. The knowledge of customer base, customer population, and customers purchasing power is what fuels innovativeness of the product that will serve customers to the level best. Here customers' views must be put into consideration depending on the desired customers preference.
           Lastly, Danneels observes marketing competence as an integral part of customer involvement in innovating a product brand. Marketing is the avenue that serves in introducing a new product to the customers. Once the customers have interacted with the product, they will always give feedback on what they think should be added to make it better. Danneels observes this as the focal point that supports product innovation. Customers' reviews during the marketing period serve as the primary data for rebranding a certain product. This helps a firm in tailoring any product towards customers' specifications.

